


l t b ) an information network?

The European Audiovisual Observatory provides reliable, up-to-date and relevant informa-
tion on the development of the audiovisual sector in Europe. This information, concerning
the fields of film, television, video/DVD, new audiovisual media services and public policy on
film and television is aimed at the professionals and decision-makers working in the audio-
visual sector.

To ensure this information supply, the European Audiovisual
How does our Observatory has created a unique information network
. . throughout Europe and also in third countries which supports
information . .

the work of the Observatory by supplying facts, figures and
network function? analyses.

The Observatory defines the areas of information concern-
ing the audiovisual sector in Europe which it wishes to cover
through its work and then actively seeks this information from
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HO W dowe manage our

information network?

The European Audiovisual Observatory has developed considerable exper-
Ne‘twork tise in the field of network management since its creation in 1992.
management This network management is a constant and ongoing process involving

the upkeep of existing contacts in each field of the Observatory’s activ-

ity as well as the establishment of new contacts in fields into which the
Observatory is expanding its activities.

Network management also involves maintaining a dynamic relationship with each member of the
network in order that the information flow between the Observatory and its suppliers be efficient
and regular.

Clearly, the advantage for each member of the information network lies not only in the opportunity
to supply accurate and up-to-date information about a particular sector of the audiovisual indus-
try, or indeed about this sector in a particular country; the advantage also lies in being able to tap
into all the information supplied by other members of the network, allowing comparative data
analysis and benchmarking.

The European Audiovisual Observatory is always looking to expand its information network.
It chooses network members primarily because of the quality and reliability of information they are
able to supply.

For all contact details see our website:
For fu rther http://www.obs.coe.int/about/oea/contact.html
|nf0rmat|0n For press contacts, see the press page on our website:

http://www.obs.coe.int/about/oea/pr/index.html

European Audiovisual Observatory

76 Allée de la Robertsau
67000 Strasbourg
France

Tel.: + 33 (0)3 88 14 44 00

Fax: + 33 (0)3 88 1444 19 _— ’) —
E-mail: obs@obs.coe.int L/ A
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n erwor k The European Audiovisual Observatory’s
Information Network is composed of:

— - —

LUMIERE

LUMIERE Network, composed of organisations specialising in data
on film admissions throughout Europe. This data is fed into the
Observatory’s LUMIERE database: http://lumiere.obs.coe.int

KORDA

KORDA Network, composed of correspondents from
public funding bodies in Europe supplying data on sources
of public funding for film and audiovisual works in Europe.
This data is fed into the Observatory’s KORDA database:
The Department for
Information on Markets
and Financing

http://korda.obs.coe.int

MAVISE

MAVISE Network, composed of correspondents from European
television companies and broadcasters operating in Europe supply-
ing key information on their activities. This information is fed into the
Observatory’s MAVISE database, created thanks to a service contract
with the DG Communication of the European Commission:

http://mavise.obs.coe.int

ADCO
EFARN

The Observatory’s Advisory Committee, composed
sional organisations in the audiovisual sector which ad

various branches of industry within this sector: http://

European Film Agencies research Network,

composed of the Heads of Research and Statistics
from national and European film agencies.

EPRA

European Platform of Regulatory Authorities, co
authorities — a source of the latest information on regul
and communication services: http://www.epra.org




IRIS

IRIS Network, composed of legal correspondents throughout Europe
supplying summaries of the latest legal developments in Europe
concerning the audiovisual sector. This information is made available in
the form of IRIS publications and is also fed, in the form of articles, into
the Observatory’s IRIS MERLIN database: http://merlin.obs.coe.int

Partner organisations

IViR: Institute for Information Law
EMR: Institute of European Media Law
The Department MMLPC: Moscow Media Law and Policy Center
for Legal Information Media Center, New York Law School

supplying up-to-date legal analysis of developments
in the audiovisual sector.

IRIS Editorial Board

Representatives from our legal networks who assist in deciding on
the Observatory’s output of legal information and publications.

The various networks are managed withi

Observatory by the experts and analysts from the

of representatives from the main European profes-

ise the Observatory on the information needs of the R e o

ww.obs.coe.int/about/oea/org/adco.html for Information on Markets and Financing and the

Department for Legal Information.

The Observatory’s two departments receive facts,
figures and analyses from the various networks

they manage, process this information and

posed of representatives from over 50 regulatory

- . : make it available in the form of publications,
atory and economic issues concerning broadcastlng

databases and directories, information on-line

and conference presentations.




Ot h €7 information suppliers to the

European Audiovisual Observatory

Network
management

—

The review Auteurs & Media

Bureau van Dijk Electronic Publishing
and its network of national
correspondents collecting companies’
financial statements from the various
sources

Cable Europe and the network of cable
operators’ companies and associations
in Europe

The Council of Europe’s Directorate
General IV - Education, Culture and
Heritage, Youth and Sport

The Council of Europe’s Media and
Information Society Division

The review Aimee, Media &
Communication Law

EBU/UER and its network of
correspondents within the public
broadcasting companies

egta - Association of television and
radio sales houses

Essential Television Statistics Ltd
monitoring TV schedules

HBI, Hans Bredow Institute for Media
Research at the University of Hamburg

= IDATE
m Infomedia monitoring TV schedules
m ISAN-IA, the ISAN (International

Standard Audiovisual Number)
International Agency, and its network
of worldwide Registration Agencies

In addition to the various networks which the European Audiovisual
Observatory has built up for the purpose of its work, numerous other
organisations, networks and structures also provide a regular flow of up-
to-date and relevant information on the audiovisual sector in Europe:

IVF and the network of national
associations of video publishers and
distributors

The review Légicom, Revue thématique
de droit de la communication

The review Légipresse, revue
mensuelle du Droit de la
Communication

LyngSat Network monitoring TV by
satellite throughout the world

The review Mediaforum, Tijdschrift
voor Media- en Communicatierecht
The review MediaLEX, Revue de Droit
de la Communication

Médiamétrie / EurodataTV Worldwide
and the network of national audience
measurement institutes

The European Commission’s MEDIA
Programme

= MEDIA Salles
m Screen Digest
m WARC - The World Advertising

Research Center supplying
information, knowledge, insight
and data to the global marketing,
advertising, media and research
communities
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